




3. Social Bookmarking

Share, organize, search, and manage bookmarks. The resources themselves aren't shared, merely bookmarks that link to them. The links 
can increase traffic to your site and raise your search engine rankings.

Digg

Discover and share content from anywhere on the web. From the biggest sites to the most obscure blog, Digg surfaces 
the best stuff as voted on by users.

Delicious

Tag, save, manage, and most importantly, share web pages.

StumbleUpon 

Using ratings to form collaborative opinions on website quality, Stumble helps you discover great content you might 
not find using a Search Engine.

4. Search and Pay-per-Click

Since the majority of web traffic comes from “organic” search (with most of it from Google) it pays to optimize your site for your most 
important keywords. It also makes sense to consider these other Search-related tactics.

Pay-per-Click (PPC) 

The fastest way to get listed and the only way to buy a spot on page #1 with Google AdWords.

Landing Pages 

Absolutely necessary to optimize your PPC campaign. Also works well for trade show and email marketing. Hubspot has 
some great free resources on landing page optimization.

Directories 

There are thousands of them, some free, some paid. Yahoo! Directory (at $299 annual fee) is the most expensive and 
the most important.
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5. Real world tactics

Even in a digital age, real world marketing tactics still make sense (well, at least some of them do). The big change is that now your real 
world marketing is designed to point people to your online presence.

Word of Mouth 

Where do you go first when you receive a personal recommendation for a product or service? To the web of course! 
Word of Mouth is familiar, trust-worthy, and timeless. Visit the WOMMA, the Word of Mouth Marketing Association for 
resources.

Trade Shows 

Your website and landing pages can promote your trade show attendance and help attract prospects to your booth.

Direct Mail 

For some small businesses, direct mail is still and important part of their marketing strategy. Linking your direct mail to 
your website helps bring your prospects one step closer to a conversion.

6. More online tactics

These don’t fit neatly into the categories above but they should definitely fit into your marketing mix.

Blogs Check out our blog, I, Resolve

Setting up a blog in WordPress is easy. Keeping it current isn’t. If you have the time to write and promote your blog it 
can be the most effective inbound marketing tactic. 

Email newsletters See a sample

Email isn’t cutting edge but don’t discount its ability to connect with your clients and prospects, build loyalty, and drive 
traffic to your site and blog. We use Campaign Monitor and have set up HTML newsletters for several clients. 

Webinars 

Decide on your target audience and the content that would appeal to them. Have a plan to promote the webinar, 
rehearse and test. Send an email follow-up with a link to view the video.

Next steps

Call us toll free at 888 832 0781 to talk about how to optimize your site so it maximizes your marketing muscle.

Resolve Digital is a web design and development firm with offices in San Francisco CA and Christchurch New Zealand. We create 
effective, visitor-focused websites and web applications in Ruby-on-Rails.
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